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| PASSENGER TRAFFIC

MONTH

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JuLy

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

3463 612

3301 865

3079112

3120188

TOTAL:

PASSENGERS
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AEROFLOT IS THE LEADER OF RUSSIA'S AIRLINE
INDUSTRY AND THE CURRENT MEMBER OF THE
GLOBAL AVIATION ALLIANCE SKYTEAM

The Alliance’s total network of routes accounts for over 983 airports in 178
countries. According to the latest forecasts, in 2018 Aeroflot will carry 36 min
passengers.

AEROFLOT was among the first the Russion carriers to enter the IOSA
operators registry and it maintained the compliance with the certification
ever since. Also the airline has successfully passed the ground services

safety audit ISAGO and obtained ISO 9001:2008 quality certification.

AEROFLOT entered the prestigious list of fen world’s best Travel and Tourism
companies published by The Boston Consulting Group, leaving behind many
other industry leaders.

According to the research carried out by In Sites Consulting, AEROFLOT scored

highly by its passengers in the categories such as *Ground services — check in”

and “On-board service”. The survey had been carried out between October
2011 and March 2012 among the SkyTeam passengers. 70% of the passengers
highly appraised Aeroflot’s check-in process and 57% gave the highest marks
to Aeroflot’s on-board service. Such a high rating brought Aerofiot to the first
place among the 15 SkyTeam members.

The airline’s fleet is one of the most modern and fast-growing in Europe.

AEROFLOT currently owns 236 planes, majority of which belong to the classes
A320, A321, A330 and SSJ-100..

THE PERCENTAGE OF RUSSIANS WHO REGARD AEROFLOT AS
“RELIABLE”, “SAFE” AND “PRESTIGIOUS” ON:

Domestic Intfernational Passengers of Passengers of

flights flights business class economy
class

50% 50% 13% 87 %




AQP/Q INOT

| THE AUDIENCE

BUSINESS CLASS PASSENGERS
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ECONOMY CLASS PASSENGERS
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AEROFLOT IS COMPELLING AND CONTEMPORARY MAGAZINE FOR THE
PASSENGERS OF RUSSIA'S LARGEST AIRLINE

* Extra charge for placing of 1/3 module on a page - 25%
** Extra charge for placing in the exact column and for consecutive insertions — 15%

The prices do not include 20% VAT

Circulation - 120 000 copies ADVERTISING PRICE-LIST (EURO)*
An average monthly audience -
2701 659 readers
SIMPLE SPACES. . . ..ttt ittt et e e
Full Page 1/1 14200
Of which 55% — are men, Double-Page Spread 2/1 26 500
O
45% — are women MODULES oo
1/2 horizontal (bleed image; requested: two modules on a page) 8150
1/2 vertical (crop image; requested: one module on a page) 9 600
1/3 Page vertical 5650
PREMIUM SPACES\COVERS .. ...ttt ii e iaa et ea e enaanaeans
Back Cover 47 800
Number of issues per year - 12 Inside Back Cover __ 21250
Volume— 240-320 columns 1st Double-Page Spread including inside front cover 45600
PREMIUM SPACES \DPS. . . . ittt ittt it e e taaa e iaa e e aaanaeans
2nd Double-Page Spread 40 600
3rd Double-Page Spread 38 350
4th Double-Page Spread 36 300
2/1 (prior o the magazine’s content) 35800
2\ 1 (prior to the masthead) 34 550
2/1 (prior to the first editorial article) 33 350
2/1 (in the headline of the issue) 32800
2/1 (first third of the magazine) 29 100
2/1 (first half of the magazine) 27 900
Distribu I fiahts inside th ‘ PREMIM SPACES\PAGES . ... .. ittt ettt e ieae et eaaaaaeans
——— Istrioution: on all ignts Inside the sea 1/1 (opposite the air company’s news) 24900
S H O LRSI hockets of Economy class cabin and at 1/1 (opposite the magazine s content) 24 400
—— = the airline’ VIP rooms 1/1 (opposite the magazine's masthead) 22 450
; 1/1 (first five pages affer the magazine's masthead) 20950
1/1 (first third of the magazine) 18 400
1/1 (first half of the magazine) 17 000



AEROFLOT PREMIUM IS THE MONTHLY

ON-BOARD MAGAZINE FOR BUSINESS CLASS PASSENGERS
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Circulation — 35 000 copies
An average monthly audience -
476 763 readers

Of which 75% - are men,
25% — are women

Number of issues per year — 12
Volume- 144-320 columns

Distribution: in the seat pockets of
Business class cabin and
at the airline’ VIP rooms

ADVERTISING PRICE-LIST (EURO)*

SIMPLE SPACES. . ... i i it e

Full Page 1/1 12 700
Double-Page Spread 2/1 22 450
MODULES ..ttt ettt i et
1/2 horizontal (bleed image; requested: two modules on a page) 7 050
1/2 vertical (crop image; requested: one module on a page) 7700
PREMIUM SPACES\COVERS .. ...ttt ittt iie e iaaa e inaa e iananaeans
Back Cover 36 150
Inside Back Cover 19 450
1st Double-Page Spread including inside front cover 36 150
PREMIUM SPACES \DPS. . . . ittt ittt it e e taaa e iaa e e aaanaeans
2nd Double-Page Spread 31700
3rd Double-Page Spread 30450
4th Double-Page Spread 28 900
2/1 (prior o the magazine’s content) 28 900
2/1 (prior to the masthead) 28 900
2/1 (prior to the first editorial article) 28 900
2/1 (first third of the magazine) 24700
2/1 (first half of the magazine) 23 450
PREMIM SPACES\PAGES . ... .. ittt ettt e ieae et eaaaaaeans
1/1 (next to the greeting page) 22 000
1/1 (opposite the magazine's content&masthead) 20 600
1/1 (first six pages after the magazine’s content) 17 650
1/1 (first third of the magazine) 15050
1/1 (first half of the magazine) 14050

*Extra charge for placing in the exact column and for consecutive insertions — 15%

The prices do not include 20% VAT
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AEROFLOT STYLE IS THE MONTHLY WOMEN'S GLOSSY MAGAZINE

Circulation — 90 000 copies
An average monthly audience -
1827 593 readers

Market positioning - fashion and beauty
Readers - 80% women

Number of issues per year — 12
Volume - 146-176 columns

Distribution: in the seat pockets of
Business class cabin and in the pockets
of every second seat of Economy class
cabin and at the airline’ VIP rooms

ADVERTISING PRICE-LIST (EURO)*

SIMPLE SPACES. . ... i i it e

Full Page 1/1 12 100
Double-Page Spread 2/1 21600
MODULES ..ttt ettt i et
1/2 horizontal (bleed image; requested: two modules on a page) 7 150
1/2 vertical (crop image; requested: one module on a page) 8700
PREMIUM SPACES\COVERS .. ...ttt ittt iie e iaaa e inaa e iananaeans
Back Cover 37 250
Inside Back Cover 17 250
1st Double-Page Spread including inside front cover 37 250
PREMIUM SPACES \DPS. . . . ittt ittt it e e taaa e iaa e e aaanaeans
2nd Double-Page Spread 32 250
3rd Double-Page Spread 30000
4th Double-Page Spread 27 250
2/1 (prior to the first editorial article) 27 150
2/1 (first third of the magazine) 23 450
2/1 (first half of the magazine) 22 200
PREMIM SPACES\PAGES . ...ttt ettt et ea e inaaaaeaas
1/1 (the greeting page russian/english) 18 600
1/1 (the magazine’s content 1, 2, 3 &masthead) 17 250
1/1 (first 5 pages after masthead) 16 550
1/1 (first third of the magazine) 14 100
1/1 (first half of the magazine) 12 800

The prices do not include 20% VAT



MAGAZINE FOR FOREIGN PASSENGERS

Circulation — 75 000 copies

AEROFLOT

An average audience of one issue -
450 000 yen.

Market positioning -
magazine for foreign passengers

Readers — 55% are men,
45% are women

. Number of issues per year -6
AEROFLOT ~  \olume - from 100 columns

Distribution:
available from trolleys for press and

on racks before entering the aircraft.

ADVERTISING PRICE-LIST (EURO)*

SIMPLE SPACES. . ... i i it i

Full Page 1/1 5850
Double-Page Spread 2/1 9200
PREMIUM SPACES\COVERS .. ...ttt ii e iaa et ea e enaanaeans
Back Cover 12 500
Inside Back Cover 6700
1st Double-Page Spread including inside front cover 12 500
PREMIUM SPACES \DPS. . . . ittt ittt it e e taaa e iaa e e aaanaeans
2nd Double-Page Spread 11700
3rd Double-Page Spread 10800
PREMIM SPACES\PAGES . ...ttt ettt et ea e inaaaaeaas
1/1 (next to the greeting page) 7 500
1/1 (opposite the magazine’s content&masthead) 7100

The prices do not include 20% VAT



